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Session topics

Why?

ïWhy are sustainability and climate change important?

ïWhy are they relevant to Professional Service Firms 
(PSFs)?

How?

ïHow should PSFs design sustainability strategies and 
implementation processes?
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ÅSpecies extinction

ÅResource depletion

ÅIncreasing pollution

ÅClimate change

The way we do things now is not sustainable
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Life supporting resources are 
declining (due to pollution and 

displacing nature)

Consumption of life supporting 
resources is rising



 

© 2008 Beaton Consulting and GerrardBown

International 

National 

Local

Strong scientific evidence to support action to 
address climate change

ÅIPCC Report
ÅStern Review

ÅGarnaut Report
ÅThe Business Case for Early

Action

ÅSustainable Sydney 2030
ÅFutureMap : Melbourne 2030
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Source: Factiva database search May 2008 (Australian Newspapers) 
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Relevance to PSFs

Å Labour market

ï Many of your staff are concerned about climate change

ï Opportunity for greater staff engagement

ï Can be a ócritical differenceô issue to many future employees

ï A point of difference in your employer brand

ï Case study: Fordham Wealth Advisors

Å Understand your clients

ï Many of your clients are investing heavily and making substantial 
changes in this area

Å New service lines

ï Advisory

ï Regulation/compliance

ï Products
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